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The Hannover design studio DING3000 creates products that bring magic moments to every-
day life. Taking one in hand somehow calms the senses and feelings, and brings a smile to
your face. Ever since the studio was established in 2005, it has unveiled one hit product after
another. | visited DING3000 to learn more.
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DING3000——A German design studio brings a little bit of magic into life
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Solutions, magic, and humor

DING3000 was launched in 2005 by three design-

ers who had been kindred spirits ever since their
days studying product design at the University of
Applied Sciences and Arts, Hannover: Sven Ru-
dolph, who
Vogt + Weizenegger, Carsten Schelling, who had

as an assistant at

had been working

chalked up some experience at Marcel Wanders'

studio; and Ralf Webermann, who was a ma
cabinetwaork. "Ding” means “thing” in German, and
3000 is the number of daily life-enhancing prod
ucts they dream of creating.

PIMP MY BILLY, the trio’s debut product, pro
posed some witty add-ons for lkea's Billy (the
world’'s bestselling bookshelf) that let users
tune their shelves in the spirit of "pimp my car” It
shg
ind

that a mass produced product could be

vidualized through the intervention of a small-

scale design

S-XL CAKE is a best-selling silicon cake bak-
ing dish designed to solve the problem of how to
divide a cake. Isn't it absurd that a round sponge
cake is cut equally into eight or 12 equal pieces
when different people want to eat, or are capable

of eating, different amounts of cake?
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‘In reality, attempts to achieve equitable dis-
tributions do not always suit the desires of each
individual, and sometimes actually give rise to un-
fairness. Paradoxically, if there were an unequal
baking dish that could bake a cake with different
size pieces, then a truly fair distribution would be
possible.” Webermann explains. "We used design
to conguer the contradictions hidden in daily life.”

“No one coming face to face with the baked
cake can help but smile,” Rudolph adds. "The de-
sign includes a social component that can elicit a
smile from anyone. Our motto is ‘Bringing a little
bit of magic into life!’ Perhaps we are magicians
waving the magic wand of design.”

‘DING3000's designs can be placed into three
broad categories: solutions, magic, and humor,”
Schelling says. "For example, a recharging station
that keeps chaotic cords out of sight and a waste-
paper basket that separates waste are practical
solutions. The trivets that change shape in tricky
ways and the puzzle-like plastic cutlery are magic.
The cake baking dish and see-saw piggy bank that
lets you enjoy competitive saving are designs with
a strong humorous element.”

Overturning typologies

When these designers design something, even
trivets and piggy banks, the very typology of the
object gets overturned. NOOOOQODLE, a zinc die
casting in a floral pattern, is both a trivet and a
simple spaghetti measure for one to four persons
RAINBOW, a colorful nylon trivet, has a convenient
mechanism that can be folded into a rainbow
shape for easy storage. INANDQUT can be turned
inside-out or outside-in, depending on the pot
size, thereby realizing two different shapes in one
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design. Due also in part to the interesting texture
of silicone, when you see it you naturally want to
reach out and touch it, even if you don't need to
use it

DUELL is the studio’s successful piggy bank de-
sign. The semi-circular porcelain body has a parti-
tion inside to realize two banks in one. Users can
use the pencil (included) to indicate partner or
purpose, such as "'me vs. you" or ‘movie vs. con-
cert.” The compartment with the most savings tilts
like a see-saw, stimulating rivalry or the desire to
save for a particular goal. The design elevates the
activity of saving, a behavior that's neither cool
nor sexy.

JOIN is a breakthrough in cutlery design. The
source for its inspiration was a 3D puzzle where
three small sticks are joined into a cross. The de
sign also liberates plastic cutlery from its stereo-
typed image as a low-quality throwaway item, By
joining the plastic knife, fork, and spoon at the
T-shaped indentations and slits in the middle of
the handles, the three utensils form a colorful ob-
Jet that can stand upright on the table. The design
functions both as cutlery and as table decoration,
and serves to stimulate the minds of your diner
guests as they attempt to dismantle the structure.
This helps alleviate the pre-meal boredom at a
diner party, and gives people who have just met
something to talk about.

A sympathetic producer

It goes without saying that no matter how good
the design, it won't reach the user's hands with
out a producer to commercialize and distribute it.
DING3000 has enjoyed excellent collaborations
with Norman Copenhagen, Authentics, Troika, and
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Skitsch, but the defining moment for the trio was
the encounter with the up-and-coming design
manufacturer Konstantin Slawinski just after they
established their studio. The fact he bet on their
designs using his own name as the brand name
was quite courageous. As indicated by DING3000’s
unanimous praise of Konstantin Slawinski as "an
entrepreneur with the same passion for design as
us designers,” he has built a line of witty articles
for daily living. DING3000 has realized eight prod-
ucts in the past six years, and its recent JOIN, BAS-
KETBIN, MAGAZIN, and DUELL have all been nomi-
nated for the German Design Award 2012. Slawin-
ski categorizes his company’s collection as “house
warming objects.” The designs of DING3000 go
beyond that "housewarming” character and trans
form articles for daily living into products that pos-
sess a “heartwarming” quality. @

Hanae Komachi
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